Football, fashion & the rise of the replica shirt
In times gone by, each season a club would buy a set of shirts and they'd likely be worn for the entirety of the campaign - home and away. But as David Moor, author and editor of the Historical Kits website, explains, all that changed after a chance encounter between then Leeds United manager Don Revie and Bert Patrick, founder of Admiral sportswear company.
"Up until then, Leeds just wore white shirts," says Moor. "As a fan you could go into any sports shop anywhere in the country and buy a plain white shirt with their logo on it. There was nothing to differentiate that one from one sold by another store. Patrick's idea was to redesign and copyright the kit. He'd charge a premium to the public for buying it but more importantly he'd pay Leeds to wear it."
The result was Leeds' now iconic yellow shirt, which the team wore for all away games that year. Until then teams would only wear their alternate shirts if there was a kit clash. The idea was a success and it wasn't long before other clubs followed. Admiral were the originators of the movement, but other brands like Umbro soon joined the party. "Soon the football kit became every kid's desired Christmas and birthday gift," said Moor.
It's also worth noting the important role the invention of the colour television played in all this. As more TV sets found their way into homes and businesses, the daring new designs and colour schemes had a means by which fans could appreciate them in all their glory.
The arrival of the Premier League in 1992 heralded big changes, not least in the amounts of money invested into the sport. As player transfer fees and wages skyrocketed, so too did sales in replica shirts. What seemed a small change for the 1993-94 season made a huge impact. The league announced that all players would have their names printed on the shirts, as well as players having squad numbers. Suddenly a fan could wear a team's shirt - but with the added bonus of supporting their favourite player.
Once limited to wearing men's replica shirts, women can now buy shirts specifically for them. Meanwhile, the growth of the women's game has itself triggered a demand for women's replica shirts.
The football shirt has created its own fashion trend. So much so, some of the world's biggest fashion brands now produce their own football-inspired designs - which have graced the catwalks of London, Milan and Paris. Personal collections of jerseys span thousands of shirts and monetary sums reach millions of pounds.
What each collector chooses to do with their prized assets simply comes down to personal preference. Some frame them to hang in an office, some lock them away in a vault and some wear them to the park for a casual kickabout. The important thing appears to be - don't throw them away.
